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Fixed Cost

Variable Cost
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Process of Pricing
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Pricing Decision
Environmental Factors
Price Perception

Price Response

Consumer Demand
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Promotion Mix
Competitors

Sales

Financial Resources
Target Customer
Advertising

Publicity

Feedback

Sender

Receiver

Educational advertising
Reminder Advertising
Commercial Advertising
Alernative
Repetation

Media

Magazine

Sales Promotion
Sponsorship

Gifts

Offers

Sweepstakes

Personal Selling
Prospecting
Approach

Objections

Salesman

Vision & Mission

Incentives
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