aylgall dujall duayals il
Arab Intemational Academy

A gall Ay ) dgagalsy)

Arab International Academy

Apalpad) p glal) A48 — dale e (g ) 1S

2025 - galisl) dad

Lol ) ey 8all Ay o) ALY afadiiad) Ao (s pail) Jaa g daling - ) gheu 3 gall yal) B

aylgall aujall duayalsil
Arab Intemational Academy

[=]

(=]

L&) ) dalall Juadll )
‘ - Ayl 2all
%60 :~aill
%60 ‘gl 4> 2 Arabic Language
%60 17l A s N By iy L5 .
O The Origin and Development of Media J¥)
%60 7l Ax ja b L5 ’
00U .T=+ =0 Principles of Political Science
) Aaladl 8l ) Jie
9 =l
%60 gl 4x 2 Introduction to Public Relations
3 Aaall Juaiy) cal ylas
%60 :~laill p ) ‘
%60 gl 4a 0 Modern Communication Theories 20
%60 :zlail da pall)
) Se Y s aladl i
o) Pyl plall
%60 1gladll 4a )0 Public Opinion and the Media
- Sl ey
9 il )
%60 1zl 4s 0 International Media A
) 3 i) {galia ;
9 =l -
%60 zladl 4 2 Principles of Marketing
%60 :rladl 3 o i
%60 1gladll 4a )0 Advertising Writing and Design
) Aalad) BN Jlase & Jaylasisl)
%60 ~Laill '
%60 ‘gl 4> 2 Planning in Public Relations
%60 gl 4a i)
. il il
) il .
%60 (zladl 4a 2 Journalistic Editing
) 2 A 5 A2 YT L) Ja e
o) Ll BEBH IR
%60 gl 40 Introduction to Radio and Television I8!
. i Aaladl 8Nl 5 yla) 9
- D
%60 (gl 4 Public Relations Management
) iyl 5 Jabeill 2e ) 3
) =Ll
7060 (gl Ax Rules of Conduct and Etiquette
. ,Amal | ):‘5]‘ um‘
) >l - )
%60 gl 4 )0 Press Releases
%60 gzl 4a 50 il
) Lial ale (gal
9 il ¢
%60 .zl 4s 0 Principles of Sociology
) Ol 5 3048 ) e :
9 =il ds i
%60 gl a0 Leadership and Communication Skills «
) Ple A Jaae
%60 sl da 5 o

Introduction to Advertising




aylgall dujall duayals il
Arab Intemational Academy

A gall Ay ) dgagalsy)

Arab International Academy

sinall 1AV b i

aylgall aujall duayalsil
Arab Intemational Academy

0 laall da g "
%60 gl 4> Introduction to Journalistic Directing
%60 :zlail da 40
sl S
%60 :~laill da ' '
%60 1z 4 Computer Networks
60 rlal im Taladl i) A jlae CLEMAT
. R
00U .z= = Ethics of Public Relations Practice J
0460 sl o ezl M 50
-C= : Customer Relationship Management
i dalad) CEMR]) iy Hhas
%60 1~laill da |
%60 g\t 4a)) Public Relations Theories
%60 gl 40 paul A
) ddle Y Coleall
%60 ‘~aill da dia €
%60 zlz > )2 Media Campaigns
- L‘)\Aﬂ‘ :\AM\ BJ\J\
%60 :~laill da ' ‘
%60 ‘gl 4> Brand Management
e 31 5] 5 dalad) CulEMal) :
0 =Ll da I L
%60 1gladll 4a )0 Public Relations and Crisis Management &
- sinaall Jadl
9 -l da N
%60 gl 4a 0 Journalistic Articles
%60 1zl 4a ;2 gl
%60 gl a0 e~

Graduation Research




